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Starting from the analysis of the profound socio-cultural
changes of contemporary life, mainly concerning their
impact on the world of design emerges the particular
approach, which sees the question of Interior project as
part of the wider anthropological question of living the

world.
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Issues related to Alzheimer Disease are a major global
social emergency, respect to which we can see a growing
emphasis on non-pharmacological therapies. Gentle and
rehabilitative  therapeutic modalities, consider the
environment as a particular element for their effectiveness.
The Interior Design has its own goal in the definition of
environmental parameters that allow to relate positively
with this particular audience and with relatives and actors

involved.
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Maru Project was born in collaboration with the |. School of
Tokyo. It has its main goal in the creation of a Hosting
Community, that has to revive society and working relations,
through the enhancement of territorial capital and social
innovation, starting from a devastated reality, such as the North
of Japan, by the earthquake and the tsunami occured in 2011.
Another aim is to directly connect the local reality of
Kesennuma with other attractive locals, and come up with ideas
that are inspired by the mutual culture, and finally enlarging its
value by a united brand. This led to the creation of a global

networks of “local realities” strictly connected.




That’s Design, baby!



DESIGN ?



Design is about: Things, Spaces, Messages

Norman Potter



Each new artifact is placed between nature
(therefore the divine) and the designer’s (the
human)

In the way in which artifacts (novelties) are
designed and produced, there is a
responsibility.

John Ruskin



Bauhaus has the aim of training a new generation
of designers to design for "new humans" of
industrial age, pursuing an ideal fusion of
craftsmanship and industrial production.

Walter Gropius



A designer should be a critical interpreter of
her/his own historical context and should design
for society.

William Morris



Design has to do with existence.
Design is a never-ending search for a possible
metaphor of existence.

In Italy, design is not a profession: it's a way of
life.

Ettore Sottsass



Design is about technique, art and culture.
If one of them is missing, it's not Design.

Ezio Manzini



DESIGN ...



Generation of meaning
VS
Providing solutions



SENSE-MAKING



Freedom / Responsibility

Creativity / Sensemaking



People VS Consumers



A consumer is a number without qualities, who
uses a good or service passively.
Each person is different and faces the experience
with his own existential baggage.

A consumer is a subject linked to the concept of
function
People feel emotions



3 stories



DESIGN CLINIC IN NOSEDO OFF CAMPUS



DESIGN
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THERAPEUTIC HABITAT FOR ALZHEIMER
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A reflection about it....






syndrome of modernity












A different sensitivity












A NEW APPROACH

Extra-ordinary people
with an
Extra-ordinary sensitivity



Taking Care VS Curing



ACTIVATORS OF WELL-BEING

INDEPENDENT FROM
ARCHITECTURAL CONTAINER

SOCIO-ENVIRONMENTAL SYSTEM

ENVIRONMENTAL FACTORS,
OBJECTS, HUMAN INTERACTIONS

ENHANCEMENT OF
WELL-BEING
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ACTIVE AGEING






Fonte: World Bank, 2019

World’s population over 65,

1,5
miliardi

625
427 millioni
millioni
2001 2016 2050












DESIGN?



Working with Industry for People



EXCELLENCE IS A SHARED GOAL












CETRALITY OF EACH PERSON, WITHIN A COMMUNITY









EXPLORING



A STEP BACK, TO UNDERSTAND BETTER



Bleoming in Barona

Intervento al Senior Living Barona

Tonalita del viola
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questa di Qli per arziani, pid
confortevole e

Lintervento progettuale vuole riportare la natura e lo
vegetazione floreale allinternc delle stanze, in quanto,

Sono stati realizzati 11 segni grafici, coratterizzati da

sagome floreali di 8 colori differenti, 4 sulle tonalitd del

biu @ 1 restanti su quelle del vicla, o cui si sovrappongono
sfalsot] e delle

Infine la disp dl questi sulle
pareti delle stanze e dellingresso e I'accostamento
ad arredi personalizzat], & stato creato un gioco di

in differenti nel diversi

amibient, per rendere Je stanze pid vivaci e accoglientl.
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SENSING AND EMOTIONS

Expariencing spaces through the sensory emodional body
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REGULATIONS NEVER GUARANTEE THE QUALITY OF LIFE












Inclusion
Care
Respect



.... T[HANK YOU AND GOOD LUCK!



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41: World’s population over 65, 
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64
	Slide 65

